
Telling the Story of Hickory
 

From our Past
 To our Future 

Our Brand



In 2010, the City, with the help of the 
Business Development Committee, a group 
of volunteer business leaders, determined 

that Branding the City was a priority.

Life. Well Crafted.

“We know how wonderful Hickory is, 
but how do we market ourselves?”

North Star
 

Destination Strategies 
was selected from 18 submittals
•North Star specializes in branding/marketing for 

communities



Life. Well Crafted.



Life. Well Crafted.

•
 

Your brand is what people say when 
you are not around.

•
 

Branding is what you do about it; it 
is the practice of managing your 
reputation.

•
 

Branding should contribute to policy 
making, economic and social 
development –

 
not just to promotion, 

but to strategy.



Life. Well Crafted.

An Authentic Description and 
Promise of the Community Attracts:

• Businesses / entrepreneurs
• Visitors
• Live anywhere professionals
• Families 
• Active adults
• “Generation Y”



North Star began by looking into current 
attitudes toward Hickory:

Life. Well Crafted.

•Data

•People

How?





What did we learn?

Life. Well Crafted.

“Searching for a new identity.”

“Industry is in decline.”

“Greatest strength is our location.”

“I was always familiar with it as the furniture 
capital.

 
That’s what always comes to mind.”

“The main reason to go there is the furniture 
shopping.”

“They are doing what is right,
 

just need to keep it 
up.”



Life. Well Crafted.

“My one word would be ‘resilient.’”

“Hickory is self-contained. It is a strong
 

center 
for commerce and activity.”

“Hickory is like a mature hickory tree which 
represents strength, furniture heritage, and 
natural resources.”

“Positive attitude
 

of the people.”

“We left and came back because we know we 
can expect the best service

 
in Hickory.”

What did we learn?



Life. Well Crafted.

“Hickory is like a handmade community, it is quality 
and built with pride.”

“They will always be a leader for their region. They 
have the location and quality assets.”

“There is something both solid and creative
 

about 
Hickory. It is not a mass-produced community…

 they have assets we wish we had…”

“To me, quality craftsmanship
 

is something made 
in Hickory, NC.”

What did we learn?



Life. Well Crafted.

For doers and makers seeking 
a well-rounded community,
Hickory is a bridge between 

Asheville and Charlotte at the foot
of the Blue Ridge Mountains along I-40

where a collective spirit of craftsmanship 
strengthens any endeavor with 

detail, artistry and quality.

Hickory is…



Life. Well Crafted.

For doers and makers 
seeking a well-rounded 

community,





Life. Well Crafted.

Hickory is a bridge between 
Asheville and Charlotte at the 

foot of the Blue Ridge 
Mountains along I-40,



Milt Hawes Photography





Life. Well Crafted.

where a collective spirit 
of craftsmanship





Life. Well Crafted.

strengthens any 
endeavor with detail, 
artistry and quality. 



•
 

Strengthens any endeavor with detail, 
artistry and quality.

Life. Well Crafted.



Life. Well Crafted.



That’s our story

Life. Well Crafted.

Where, how and who tells it?









Life. Well Crafted.

Visit www.startsomethinghere.com

http://www.startsomethinghere.com/




Public 
infrastructure will 
be “branded”



Other community partners are 
jumping on the BRAND wagon

Life. Well Crafted.



Well Crafted Festivals and Events

Life. Well Crafted.

-Oktoberfest increasing its local flavor 
and improving quality

-New events on the horizon include 
Furniture Crafting event and more

-
 

The image and tag line being used 
by partners in their events



All of us are Hickory, we need you!

Life. Well Crafted.

-What are you passionate about?

-What do you love about living in Hickory?

-How are you crafting your life here?

-Write about it on the numerous blogs at
 www.startsomethinghere.com

http://www.startsomethinghere.com/






Do you have ideas for our future?

Life. Well Crafted.

-What new things can we start in Hickory?

-Ideas, suggestions, things to improve?

-Visit
 

www.hickoryspeaks.com
 

to post 
your own ideas and comment on others

http://www.hickoryspeaks.com/




Can we partner with your 
organization?

Life. Well Crafted.

-Companies, clubs, organizations

-Brand presentations

-What other connections?

-Contact Mandy Pitts, Brand Manager, at 
261-2290



Hickory, North Carolina

Life. Well Crafted.

Where Life is Well Crafted
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